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Dear friends and partners, for 32 years now, the 
APTEKA Trade Fair & Forum has been 
demonstrating its up-to-dateness, importance 
and relevance in the pharma market. We make 
every effort to find new business formats for the 
event, present the latest achievements of the 
pharmacy business and make our expo even 
more attractive for Russian and foreign 
participants and delegates! Please, join us! 

Olga Maltseva
Lead Project Manager 

The APTEKA International Trade Fair for Pharmaceuticals and 

Related Products is a key annual event of the Russian pharma 
market bringing together manufacturers, distributors of 
medicines, health products, cosmetic goods, health 
products and pharmacies, pharmacy chains, private and 
state healthcare providers.

The 32nd year of running proves that APTEKA is a 
heavyweight industry business platform for competence 
sharing, joint solving of problems facing the industry, which 
is trusted by top officials of companies representing the 
market from Kaliningrad to Vladivostok.
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Why this is a top pharma event

14 business and educational sessions 
for the pharma business with 36 credit 
points

1350
representatives of pharmacy 
chains and pharmacies

pharmacy managers, owners 
and supervisors

810

pharmacists

535

educational seminar 
participants with 36 credit 
points

100

doctors and health 
professionals

205



3000

4

total expo space

of exhibitors attended 
the trade fair for the 
first time

sq.m.
participants from 
7 countries*

100

*Participating countries: Armenia, Azerbaijan, Belarus , Russia, 
Serbia, Turkey, and Croatia

pharmacy chains at a 
specialized 
Procurement Session

50% 12

APTEKA  2025  
in figures

A specialized Procurement Session premiered at APTEKA 2025. 
Business negotiations were held between representatives of the 
Pharmacy Chains like AVE Apteka, EVALAR, ASNA, 
Lugmedpharm, MIRT, and manufacturers of pharmaceutical 
retail participating in the expo.

NEW



Irina Popova,
Deputy Head, Altai Krai Department for Food and Pharmaceutical 
Processing Industries and Biotechnology

Maria Denisova,
Head, Expert Analytics Center, Semashko National Research Institute of Public 
Health (Moscow)

I took part in the business programme of the APTEKA Trade Fair & Forum. 
We discussed the current challenges of the pharma market as applicable to 
the pharmacy chain. These include major personnel issues, and 
development of advanced technologies.

The environment at APTEKA, you know, is very friendly, very exciting; people 
came here to solve certain problems relevant to a specific pharmacy or any 
other chain.

Ivan Berezkin,
General Director, Lugmedpharm, LPR (Lugansk People's 
Republic) State Unitary Enterprise

A wonderful forum, a wonderful expo, a very important and needed one. 
One is able to meet key future partners, discuss further details, and 
purchases. This is critical for us, because we just joined the Russian 
Federation in 2022. 

We need to optimize costs.  To do this, we have to forge direct 
relationships between manufacturer and consumers. And this is the 
future!

What APTEKA means to participants

Today I moderated a session related to development of the dietary 
supplement market and of raw materials potential in our country. 

The APTEKA Trade Fair & Forum opened its doors today. We see a 
number of pharmaceutical companies and pharmacy chains represented 
here, therefore, it seems to be an actually healthy environment here.

When we communicate face to face, decisions are often made that may 
directly affect an entire industry. It's live meetings like these that are 
especially valuable.

Ksenia Pustovaya,
Board Chairman, National Council for Dietary Supplements and 
Specialized Nutrition (Moscow)

The Altai Krai delegation is traditionally a regular participant of the 
APTEKA expo. This is a very significant, a key event for the home 
pharmaceutical market. Our exposition includes 10 of the major 
manufacturing companies. 

This is a targeted event where pharmaceutical retail market, the largest 
one, has an opportunity to meet manufacturers from other regions. 

First of all, we want to enter the B2B market, the pharmacy market, 
get to know the buyers, owners, distributors and pharmacy 
warehouses. This is the main goal to upscale our business. 

We already have a sufficient number of leads, I think that we have 
already paid off the expo!

Ekaterina Borozdina,
Founder, BONIMED (Novosibirsk)

This is our first time being at an expo like this. Our company has existed 
in Turkey for over 30 years. We really want to work with pharmacies 
now.

It made a good impression on us, our exact target audience - B2B is 
definitely here, we've seen all our competitors, and befriended some of 
them.

Elmira Orazbaeva,
Head of Marketing, AKSUViTAL (Turkey)

5



64%
Media Partners

Visitors

Professional visitors 

54
Regions of Russia

20
Countries of 
the world

New 
audience

63%

Business 
Programme 
Speakers

56

3,000+

75%

10
PRESS NEW
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Visitors have 
influence on 
purchasing decisions

APTEKA  2025  
Audience

    



Among the visitors
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Purposes of Visiting
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Attend Business programme 

Search for target markets

Visit a specific company for negotiations

Personal agenda

Consider participating in APTEKA 2026 with 
a stand

Search for new products and services, study 
market trends

Business negotiations and procurement

APTEKA 2025  
Audience

21%

20%

7%

25%

27%

32%

38%



Areas of interest for professional visitors 
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Drugs / Medicines 51,2%

Cosmetology / Hygiene 38,9%

Medical Devices / Consumables 32,2%

Nutraceuticals / Dietetics 28,9%

Food Supplements / Ingredients 25,5%

Orthopedic Products / Medical Knitwear 20,6%

Contract Manufacturing 16,4%

Medicak Wear 15,1%

IT Technology Services 14,2%

Automation for Pharmacies and Pharmacy Chains 11,3%

Goods and Food for Newborns 10,8%

Equipment / Furniture for Pharmacies 10,1%

APTEKA 2025  
Audience



Visitors by position and occupational 
level  

Doctor/Health Professional

I represent procurement of 
medicines and/or medical devices 
and equipment

9,2%

10,2%

20,3%
Pharmacy 
Technician / 
Pharmacist

3,9%

Government Official
2,3%
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Central

Moscow and the 
Region

Ural

Far Eastern5,4%

84,4%

0,6%

0,9%

Siberian

North Caucasian0,7%

Geography of visitors by federal 
districts

1,6%

Privolzhsky2,7%

Northwestern2,5%

0,6%

0,9%

5,4%

84,4% 1,6%

2,7%

20,1%
I represent sales and marketing of 
medicines and/or medical devices and 
equipment

I represent manufacture of 
medicines and/or medical devices 
and equipment

6,7%

1,2%

0,7%

Southern1,2%

2,5%

I represent R&D of medicines 
and/or medical devices and 
equipment

Owner or 
Head/Pharmacy/Pharmacy 
Chain/Retail Pharmacy Director 

27,3%

APTEKA 2025  
Audience



457 952 
website visitor 
traffic*

confirmed contacts

website page views
383 503 

25 635 

newsletters in Russian 
and English

ONLINE 
COVERAGE

80+ 
online press 
publications

*according to Yandex.Metrica web activity: 01.11.2024 – 01.11.2025

coverage of about 6.8 
million people, 
including social 
networks and groups
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APTEKA 2025  
Online coverage



VITALY GAVRILOV,
President, E-Commerce Union, Expert Member of 
the Committee of the State Duma of the Federal 
Assembly of the Russian Federation on the 
development of civil society, issues of public and 
religious associations

days of Business Programme
Master classes by ARIBRIS, a partner of the Russian Red 
Cross (RRC) and the National Resuscitation Council 
(NRC)

Conventional communication of fashion 
trends and the uniform cult: stylist's tips 
for a pharmacist image

speakers

3
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KSENIA PUSTOVAYA,  
Board Chairman, National Council for 
Dietary Supplements and Specialized 
Nutrition

ALEXANDER TYAGUNOV, 
Chairman, Professional Community of 
Pharmacy Technicians and Pharmacists 
Union, PROVIZOR24 Project Lead

ZAKHAR GOLANT,
Laboratory Chief, Regulatory Relations and 
Good Practices, SPCPU of the Ministry of 
Health of Russia

OLGA DRUZHININA, 
Advisor to the President of the E-
Commerce Union

GAIYK ARAKELYAN, 
General Director, Mirolla LLC, Chairman of the 
RUSSIA SUPPORTS Commission for the 
Production and Circulation of Dietary 
Supplements and Cosmetics

VIKTORIA NEVSTRUEVA,
Personal Master of Style, UNAFÈ
brand creator and muse

EKATERINA MOREYNO,
Advising Instructor, ARIBRIS; Trainer-Master, 
International Federation of Red Cross and 
Red Crescent Societies

First Aid for Sudden Cardiac Arrest

Choking First Aid

56

SERGEY VOLKOV, 
Co-Founder, PharmaTalk.ru, an AI service to 
analyze the performance of pharmacists

ALEXANDER ZHUKOV,
HR Director, Maksavit Pharmacy Chain, 
Expert in HR management

VADIM VINOKUROV,
Head of the Medical Devices Circulation 
Commission, Member of the Public 
Council, Federal Service for Supervision 
of Healthcare,

VIKTORIA PANTELEEVA,
Co-Founder, Digital Generation medical marketing agency, -
topdg.ru, Marketing Professor at MGIMO and RANEPA, 
Certified Partner of Brand Analytics with the exclusive right 
for brand research in RuNet

Key speakers of the programme

Business Programme 

3 educational seminars with credits

Medical wear show



Link to a post-event press release >>>

We thank our partners for their support in 2025 

MEDIA PARTNERS
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GROUP STANDS ORGANIZED BY:

SUPPORTED BY

Donetsk People's Republic

https://aptekaexpo.ru/media/press-release/


See you at the 33RD International Trade Fair For Pharmaceuticals And Related 

Products APTEKA in 2026!

www.aptekaexpo.ru

Olga Maltseva,

Lead Project Manager 

+7 495 925 65 61/62 (ext.181)

+7 (916) 013-32-00 

omaltseva@euroexpo.ru

28 – 30 September, 2026 
Moscow, Timiryazev Center

www.euroexpo.ruHost of venue

Svetlana Knyshenko,
Project Manager

+7(495)925-65-61/62 ext.181

+7(925)-156-36-80

http://www.aptekaexpo.ru/
mailto:omaltseva@euroexpo.ru
http://www.euroexpo.ru/
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